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********************************************************************************************************************
 Written monthly by Bob Heterick and Carol Twigg, The Learning MarketSpace provides leading-edge
assessment of and future-oriented thinking about issues and developments concerning the nexus of higher
education and information technology.
********************************************************************************************************************
GONE FISHING
After 24 consecutive issues, The Learning MarketSpace is taking its first vacation in July. See you on August 1!
RCH and CAT
********************************************************************************************************************
UPCOMING LEADERSHIP FORUM EVENTS
STATE-OF-THE-ART LEARNING ENVIRONMENTS: LESSONS FROM THE PEW GRANT PROGRAM IN
COURSE REDESIGN
December 3, 2001, Orlando, Florida
 February 25, 2002, Dallas, Texas
Co-sponsored by the Executive Forum in Information Technology at Virginia Tech
This seminar will present results from the second of three rounds of the Pew Grant Program in Course
Redesign. Learn from faculty project leaders how to increase quality and reduce costs using information
technology. Faculty from four institutions will talk about their models of course redesign, including their
decisions regarding student learning objectives, course content, learning resources, course staffing and task
analysis, and student and project evaluation. These models provide varied approaches that demonstrate
multiple routes to success, tailored to the needs and context of each institution.
These seminars provide a unique opportunity for you to:
Learn firsthand how to increase quality and reduce costs using information technology from successful
faculty project leaders.
Find out how to design learning environments for the future by tapping the expertise of those who have
done it.
Talk with experienced faculty from multiple institutions about how and why they made their redesign
decisions.
Move beyond "today" and learn where on-line learning is going . . . find a model that will work for your
institution.
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To subscribe to The Learning MarketSpace, click here. 
Archives of The Learning MarketSpace, written by Bob Heterick and Carol Twigg and published from July 1999
– February 2003, are available here.
You are welcome to re-post The Learning MarketSpace on your intranet without charge. Material contained in
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